TERMS OF REFERENCE A\Sﬁ‘
NATIONAL ADVERTISING ADVISORY GROUP CAND

1. PURPOSE

The National Advertising Advisory Group (NAAG) is established to provide advisory guidance and
oversight for the CAND’s advertising initiatives that promote naturopathic doctors, naturopathic
medicine, and more broadly, health equity in Canada.

The NAAG ensures campaigns, including federal promotions and Naturopathic Medicine Week, are
aligned with the CAND’s strategic objectives, are inclusive of all CAND members throughout Canada,
and maintain the professional integrity and regulatory standards.

The NAAG mandate is to act in an advisory role to the CAND’s Communications team.
Recommendations of the NAC require the final approval of the CEO or Board, depending on the type of
initiative.

2. AUTHORITY

The committee reports to the Manager of Marketing and Communications. Committee members do not
direct staff in potential work activities.

3. MEMBERSHIP

*  The CAND’s Manager of Marketing and Communications

* Atleast one CAND member per province is desirable

*  Atleast one CAND student member per campus is desirable

*  Atleast one board member should be appointed to the NAAG

CHAIRPERSON: The committee shall be chaired by the Manager of Marketing and Communications of
the CAND. The Chair will coordinate and chair meetings, update members, and approve and prepare
materials in support of the work of the NAAG.

TERM: Members will serve 1-year terms, renewable annually, by the Manager of Marketing and
Communications.

4. MEETINGS

*  The NAAG will meet as needed at the call of the Manager of Marketing and Communications
of the CAND

*  Meetings may be held in person or virtually.

*  There is no requirement for a quorum, as decisions and insights of those attending the meeting
will be deemed sufficient.

5. REVIEW

These Terms of Reference are approved and reviewed by the CAND CEO, as needed to ensure they
remain relevant and effective.

CANADIAN ASSOCIATION OF NATUROPATHIC DOCTORS

Approved by the CEO of the CAND on 11/13/2025
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